Study Plan for the Master of Science in Marketing

Thesis Track
R AR 8 cred 0 OND AR 2d 0
Fall Semester Fall Semester
Course # Course Title CrHrs. | Course # Course Title CrHrs
MAKT 600 Consumer Behavior 3 XXXX XXX Elective Course 3
MAKT 604 Marketing Management 3 XXXX XXX Elective Course 3
MAGT 612 Business Research Methods 3 MAKT 690 Thesis * o
Total Credit Hours in Semester [9] Total Credit Hours in Semester [6]
Spring Semester Spring Semester

Course # Course Title CrHrs. | Course # Course Title Cr Hrs.
MAKT 609 Marketing Strategy 3 MAKT 690 Thesis * 6
MAKT 614 Marketing Research 3

XXXX XXX Elective Course 3

Total Credit Hours in Semester [9]

Total Credit Hours in Semester [6]

*Thesis Credits can be distributed as needed within the Fall and Spring semesters of Year 2

Elective courses:

- MAKT 601 Integrated Marketing Communication

- MAKT 605 Entrepreneurial Marketing

- MAKT 607 Islamic Marketing and Branding

- MAKT 608 Special Topics in Marketing

- MAGT 604 Management for Change and Innovation

- MAGT 607 International Business Management

- MAGT 609 Entrepreneurship and Small Business Management

- MAKT 602 Fundamentals of Sports Marketing

- MAKT 606 Advances in Sports Marketing
- MAKT 603 Events Marketing
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